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Abstract

With an increasing threat of climate change and social issues, and a
strengthening global commitment towards sustainable development, the
spotlight has increased on businesses to also play their part for people and
planet. India’s introduction of Section 135 to the country’s Companies Act
comes at a crucial time, albeit with criticism. The law, which took effect
on 1 April 2014, requires companies earning above a certain profit (5 crore
Rupees) to create a Corporate Social Responsibility (CSR) Committee,
in charge of formulating, carrying out, and reporting the company’s CSR
policy. This brings with it a variety of unprecedented challenges, as CSR
which originated as a charity act and later developed as a business strat-
egy, is suddenly being forced to be an integral component of business.
This research paper aims to explore these problems associated with both
the language and the implementation of Section 135. It also discusses
whether it is against the very spirit of CSR to mandate it or not. To-
wards the end, the paper provides suggestions to further amend Section
135 based on previous real-world examples of successes and failures of
business-targeted government policies.

1 Introduction

“We need business to understand its social responsibility, that the main task
and objective for a business is not to generate extra income and to become rich
and transfer the money abroad, but to look and evaluate what a businessman
has done for the country, for the people, on whose account he or she has become
so rich.”- Vladimir Putin

As defined by the United Nations Industrial Development Organization, Cor-
porate Social Responsibility is a management concept whereby companies in-
tegrate social and environmental concerns in their business operations and in-
teractions with their stakeholders. CSR is generally understood as being the
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way through which a company achieves a balance of economic, environmental,
and social imperatives (Triple-Bottom-Line- Approach), while at the same time
addressing the expectations of shareholders and stakeholders. Apart from ad-
vantages to the business in terms of brand value, increased profits, and employee
retention, CSR offers significant advantages to sustainable development and so-
ciety. There is growing consensus now among scholars and even businesses that
society can no longer be ignored in commerce. There are mainly 2 points of
view- organizations are responsible as long as their shareholder profit is max-
imized, and organizations should respond to the situation in the country due
to environmental, moral, and ethical reasons. Both views agree that companies
must give back to society. [Ter12]

With this background, India launched a landmark policy in 2013 with the
addition of Section 135 to the Companies Act. The law, which took effect on 1
April 2014, requires companies earning above a certain profit (5 crore Rupees)
to create a Corporate Social Responsibility (CSR) Committee, in charge of for-
mulating, carrying out, and reporting the company’s CSR policy. With this,
India becomes one of the first countries in the world to mandate CSR. There
remain massive gaps in the vague literature of the law and the on-ground im-
plementation by companies [Hig19]. All of these issues have implications on the
actual benefits of CSR for society with questions arising on spatial and sectoral
inequalities [KPM18]. These questions are only recently explored by scholars
and policymakers. This study focuses on expanding their research and provid-
ing recommendations for possible amendments in Section 135 based on prior
experience in countries other than India. Although various factors influence
the overall success of the policy, this paper focuses on the spatial and sectoral
inequalities in the implementation of CSR by businesses and reporting of the
CSR activities, as these issues can be directly compared with other nations. The
purpose of this study is to better align Section 135 with the success of CSR in
promoting the welfare and sustainable development in India, through analyzing
examples of the success of CSR in other nations.

2 Discussion

Certain key problems related to the policy are discussed in detail below. It
is important to note that all the problems related to the act have not been
explored here, as that is not the primary purpose of the paper. The overarching
key problems have thus been discussed through broadly classifying problems
into those relating to the language of the paper, with inequalities, and the
implementation of the law. A brief of the problems is given below in Figure 1 -

While discussing the definition of CSR, it is prudent to look at the main
purposes and objectives of CSR. The history behind the concept also provides
insight into the complexity of defining the term and also into the morality of it
being imposed. This makes it valuable to examine the history of CSR and the
historical reasons behind it-
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Figure 1: Overview of the problems discussed concerning Section 135

2.1 History of CSR

In the rapidly industrializing society of the 1800s of the West, there was an in-
creasing focus on worker productivity and well-being in order to overall increase
the output of the industry. At the same time, there were increasing tensions
among the workers about their employment conditions. Philanthropy among
industrialists was also increasing during the same period. There were questions
then as there are now on whether these activities were carried out for the benefit
of the business or the benefit of the society (which relates to the argument made
in the introduction on the 2 prevalent points of view on the role of business in
society). Soon by the turn of the century, a more pluralistic society started to
form with managers being seen as “trustees” due to an increase in stock owner-
ship. Works and publications mentioning the social responsibility of businesses
also started to originate during this period. After the 1950s, many companies
started to take a more active role through organizational actions such as study-
ing corporate ethics and altering director boards. William C. Frederick, one of
the early pioneers of CSR, argued that there were three core ideas for this phe-
nomenon in the 1950s: the idea of corporate managers as public trustees, the
idea of balancing competing claims to corporate resources, and the acceptance
of philanthropy as a manifestation of business support of good causes. In the
1970s, the Committee for Economic Development (CED), which comprised of
business folk, introduced the concept of a “social contract” between business
and society. CSR soon became a base for other complementary theories such as
business ethics and sustainability to emerge in the 1990s. Research also began
to take place on financial performances and CSR policies. Since the onset of the
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21st century, CSR is rapidly turning into a global phenomenon. [Car09]
Discussion on the definition of CSR and the morality of mandating are given

below. It is important to note that the discussion on morality is given as back-
ground into the various arguments made against the law. There cannot be an
amendment discussed for the same as it challenges the core of the existence of
Section 135. It is discussed to give structure to the subsequent problems which
have adapted solutions in the following sections.

2.2 Problems associated with Section 135

2.2.1 Lack of a Proper Definition

Section 135 of the Companies Act of 2013 defines Corporate Social Responsibil-
ity (CSR) policy as “activities to be undertaken by the company as specified in
Schedule VII to the Act and the expenditure thereon, excluding activities un-
dertaken in pursuance of the normal course of business of a company” [20114].
The act thus gives the definition of CSR policy by enlisting the activities which
shall not be considered as CSR. Section VII of the article mentioned in the defi-
nition only lists developmental activities such as eradicating hunger, promoting
education, and ensuring environmental sustainability. It does not provide a
holistic definition of what comes under CSR, apart from failing to specify the
role of companies in those developmental activities further.

This lack of a proper definition has led to both misuse by and confusion of
companies. The extent of the situation can be gauged by noting how the fre-
quently asked questions sections on the web portal of the Ministry of Corporate
Affairs of India focuses mostly on what qualifies as corporate social responsibil-
ity and what does not. This approach of listing activities has also come under
criticism (discussed further in the section “No defined target group).

2.2.2 The Morality of Mandating CSR

This is a more subjective problem related to the Section; however, it relates
to the very existence of the section, not simply its phrasing or contents. The
argument here states that it is not right to force companies to contribute to
CSR. It can be presented in the following ways-

• Review of Definitions- A review of 37 definitions of Corporate Social Re-
sponsibility by Alexander Dahlsrud all point to the voluntary nature of
CSR being central. Dahlsrud defines Voluntariness as “Actions not pre-
scribed by law” which goes against what Section 135 states. This charac-
ter of voluntariness was included in 21 of the 37 definitions analyzed by
Dahlsrud [Dah08]. Therefore, the very essence of Section 135 goes against
the nature of CSR itself. This makes it of even more importance for the
Section to define CSR for all the actors involved.

• Experience of Industrialists- The section on the history of CSR (as detailed
above) details that CSR originated as a means to increase worker produc-
tivity; a decision that is solely for the business to make based on their
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production targets. Later it became a philanthropic action Experience
of Industrialists- The section on the history of CSR (as detailed above)
details that CSR originated as a means to increase worker productivity; a
decision that is solely for the business to make based on their production
targets. Later it became a philanthropic action and a business strategy.
This reasons that CSR originates as a decision within the company itself,
and there has been no evidence of CSR being mandated. Since the en-
forcement of the law, it has seen some resistance from businesses, with the
confederation of Indian industry making efforts to replace the mandate
with a more voluntary provision. Many leading businessmen such as J.J.
Irani of the Tata Group of Companies have also spoken out in opposition
to Section 135. [Kin16]

• R. Pillay writes in her book regarding the Mauritian model of mandating
CSR that the legislation views CSR as an externality imposed on busi-
nesses, rather than an idea that comes from within. She argues that this
does not lead to an increase in accountability for the business’s way of
conducting itself. Pillay says- “it endorses the view that ‘the business of
business is business“. [Pil15]

However, it is also important to regard the key differences between CSR
adoption in developed nations and a developing nation such as India. Various
studies have pointed to a difference in results of CSR in developed nations
and developing nations with the latter often not experiencing the same success
[JM07]. The weak motivation and infrastructure for CSR adoption in developing
countries leads many researchers to argue for the state to drive CSR in these
nations.

The nature of CSR in developing countries is quite often described through
the use of Carroll’s pyramid (Figure 2) by various researchers. The pyramid
effectively displays the complexity of CSR where economic, legal, ethical, and
philanthropic dimensions need to be balanced. Carroll says that companies
should be operating in a fashion that is in harmony with the government and
law by, amongst others, abiding with local and international regulations, acting
as law-abiding corporate citizens, satisfying their shareholders while making
available satisfactory goods, and services. [Car91]

The opposing nature of these 2 views points towards a need for further
amendment and improvement of Section 135 of the Companies Act to ensure
that business success and socio-environmental advantages go hand in hand. Cer-
tain overarching problems associated with the policy are discussed further.

2.2.3 No Defined Target Group

There is no defined target group for who benefits from a company’s corporate
social responsibility activities. The report required as per the act does not
need the profile of those who are benefitted. An annexure attached to the act
only requires companies to submit few details of their policy in their annual
(refer Figure 3) CSR report (apart from the company website)- Overview of
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Figure 2: Carroll’s Pyramid

CSR policy, Composition of CSR committee, Average net profits of previous 3
financial years, Prescribed CSR expenditure, and details of the amount spent
on CSR. The company must also provide reasons for non-compliance in case of
failure to spend the prescribed expenditure. [20114] 1

A report by a government formulated a high level committee to suggest
recommendations to make the policy better noted that the filed financial state-
ments of the companies (Designated e-forms AOC-4) and the annual board
report have inconsistencies as all particulars of CSR activities are not being
captured efficiently [Hig19]. The reporting needs to be both holistic to capture
impact, as well as machine-readable to increase information dissemination. A
step towards this was taken in January 2018 when the National CSR Data Por-
tal was launched, however enhancing disclosures is still of the need, in order to
improve upon the relatively new landmark law.

Schedule VII of the Companies Act, 2013 does specify the areas which can
be undertaken by the companies as CSR activities. This list has been subject
to contention as the act does provide any provision to expand beyond this list.
The High level committee mentioned above reports receiving maximum queries
in relation to Section VII. The committee suggested using broader principles
concerned with holistic development rather than an activity-based approach,

1Refer Annexure
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Figure 3: CSR reporting requirements in India

declaring that there cannot be a fixed list of permissible activities.

2.2.4 Inequalities

The act states – “Provided that the company shall give preference to the local
area and areas around it where it operates, for spending the amount earmarked
for Corporate Social Responsibility activities”. [20114]

However, the term “local area” is very loosely defined. On different scales
or maps, a local area can be termed as a district, a city, or even a state. Also,
for companies that operate in multiple states or operate through the service
sector online, it becomes an even longer leash. There are thus many states
of India which are receiving less attention. Bihar, Uttar Pradesh, Karnataka,
Himachal Pradesh, Odisha, and Chhattisgarh account for more than 60 per-
cent of backward districts concentration in India, however, they accounted for
only 15 percent of CSR projects and spending in 2017. Maharashtra, Haryana,
Gujarat, Karnataka, and Andhra Pradesh account for more than 70 percent
of expenditure whilst having only 15 percent backward districts concentra-
tion [KPM18].The primary reason identified for this spatial inequality is the
disparity in the number of companies contributing to CSR activities in various
areas. Maharashtra, Tamil Nadu, Uttar Pradesh, Karnataka, and Gujarat have
a higher number of companies that contribute towards CSR, whereas the North-
East Indian states which receive one of the lowest levels of CSR expenditures
have the least number of companies that contribute towards CSR. This is made
clear by the fact that between 2017 and 2019, there was an increase of 1223
companies with CSR expenditures in the top 5 states while only an increase of
17 was reported in Northeast India. The states in the North East depend on
companies located elsewhere in the nation. [TIC21]
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2.2.5 Implementation

The act also offers companies free will to conduct the activities, only mandating
the financial expenditure in essence. This leads companies to take a top-down
approach without conducting a community-based needs assessment analysis.
The Indian Responsible Business Index which measures 100 companies on this
criteria found that only 11 companies were conducting needs assessments before
initializing CSR programs [Pra17]. An EY survey suggests that 75 percent of
its respondent companies do not have a governance structure to address ethical
lapses or fraud in CSR programs. 20 percent of respondents reported that
there are no clear roles for the CSR committee outlined in their organization.
15 percent of the respondents had no knowledge of the nature of the CSR
expenditure, as to whether it was real or fictitious [EY 20]. This highlights a
clear need for businesses to improve reporting and put in place mechanisms to
monitor the usage of CSR funds. With this, there also is a requirement for the
government to provide more support in the form of clarity of the legislation.
A survey conducted by the Federation of Indian Chambers of Commerce and
Industry revealed that a primary obstacle faced by businesses in implementing
CSR projects is inadequate clarity on laws and tax related regulations posed
by Section 135 of the companies act [Fed16]. The same report also discusses
the problem of the lack of a strong definition of CSR terms faced by businesses
while implementing their policies. This reflects the interconnected and complex
nature of the problem which stems from the basic language of the law itself.

Proper implementation becomes even more important as it is well recognized
that there is a much greater requirement for the creation of systems to serve
societal, social, and environmental needs in India, than as compared to the
western, more developed countries. [Mai04]

2.3 Experiences of Countries with Similar Provisions

Independent India has a history of building itself up through taking the positive
aspects of other government’s policies. The Indian constitution was also created
similarly, adopting aspects from other countries’ governance systems, and has
been widely recognized as one with strong foundations [Nat21]. This makes it
prudent to learn from the experiences of other nations who have tackled CSR
with partial provisions relating to the Indian model.

2.3.1 Reporting in Denmark

In 2008, the parliament of Denmark (Folketinget) passed an amendment to
the Danish Financial Statements act which made reporting of CSR a legal re-
quirement for over a thousand businesses. This is a good measure to compare
performances with India as both countries have some sort of a legal measure,
and the companies act can improve based on the comparatively longer experi-
ence the Danish amendment has had. A key difference between the two policies
is that Denmark does not mandate CSR but only the reporting of CSR activities
(if they are carried out).
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Key aspects where Companies Act can improve through the Danish experience-

• Various surveys report that the legal requirement has encouraged some
businesses to start working with CSR in more systematic ways. This
has led to achieving the objective of the law in the first place that is
encouraging businesses to take up a more active role in society. A facet
where India can improve based on this experience is reporting.

• The majority of businesses in Denmark make use of the Danish Commerce
and Companies Agency’s guide “The CSR Report- practical guidelines and
inspiration” which apart from being a structure to help in reporting, also
acts as a medium to understand the scope of the legislation [Dan10]. This
is in sharp contrast to the reporting requirements of India which often
lead to inconsistencies (discussed above). The only support system which
comes close to a guide is the Frequently Asked Questions document pre-
pared by the Institute of Company Secretaries of India and a guide created
by the Confederation of Indian Industry which is a non-governmental or-
ganization [Con13]. The creation of a similar official guide such as that
in Denmark can reduce cases of non-compliance and also create a more
uniform reporting experience for all companies. This can also fulfill the
need for explaining the definition of CSR in the Companies Act.

• KPMG has created a checklist based on general questions of compa-
nies to aid them in complying with the Danish Financial Statements
Act [KPM17b]. A checklist of required details can be created by the
Indian commerce ministry as well which can act as a check for compa-
nies to judge compliance before submission. This can be included in the
above-mentioned guide itself. Government support and transparency for
companies faced with a mandate can improve compliance.

• The reporting in Denmark is also much more holistic as compared to India.
Companies in Denmark need to report on three dimensions- CSR policies,
Actions on these policies, and achievements and expectations from these
actions. Failure to report on any one of these aspects is seen as a failure
in reporting by the auditor. In India, no impact assessments such as these
are required. There is no follow-through on the effect the channeled money
is creating on the ground. This has led to multiple cases of inconsistencies
and inefficiencies in company CSR systems.

• Denmark also provides companies multiple means to publish their report
(apart from the compulsory inclusion in the annual report of the company)
such as through a UN global compact report, a report on the website, or as
a supplement to the annual report. There is considerable freedom in the
creation of the report as well. This allows the report to be more holistic
and cover the 3 dimensions. To implement such a policy, India must
expand its disclosure form with further questions, or create a requirement
of a CSR report.
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2.3.2 The similar case of Mauritius

Mauritius is the pioneer in mandating corporate philanthropy as it came out
with the first piece of legislation regarding the same. CSR can be traced back
to Mauritius as primarily philanthropic CSR in sugar production factories. The
economic councils of the country had regular debates at the start of the 21st
century about the irregular and inconsistent nature of CSR by companies, and
the government budget of 2007 proclaimed that CSR is being carried out on
an “ad hoc” basis [Ram18]. In 2009, the Finance Bill of 2009 mandated CSR
requiring all profitable companies to contribute 2 percent of their profits towards
CSR. [Par09]

• There is no discrimination between companies as the bill mandates CSR
policies for each and every profitable company. This means that every
company is on an equal platform. This is in contrast with the Indian
model which qualifies those companies for CSR earning above a certain
threshold of profit. Many researchers argue that this is a better model
as it does not disadvantage any particular firm by taking a part of their
profits [Ram18]. This equal footing is further strengthened by the model
of using percentages of profit and not delineated amounts. Adoption of
a similar model in India can boost the number of companies involved as
well as possibly the percentage of companies complying with the Section
135 because of the equal footing. According to the Indian Institute of
Corporate Affairs, a minimum of 6,000 Indian companies will be included
in the Companies Act of India. This number and thus the associated
welfare can be significantly increased by including every company. Since
this amended provision will be applicable to only profitable companies
(such as done in Mauritius), it will also ensure that economic and financial
health in the long term is considered. This is derived from Carroll’s model
which puts economics as the base stone for further build-up.

• This requirement of each company needing a CSR policy in Mauritius has
also led to the increase in knowledge about CSR in the country, with more
roles of CSR managers coming up and increased understanding among the
general public about the definition of CSR [Pil15]. This is largely a result
of the majority of businesses in Mauritius being owned by a small number
of shareholders or families. This leads to the spread of CSR through
the very roots of society, quite often ingraining the relation of business
in society, in the minds of people. As said by Pillay, CSR in Mauritius
‘has become firmly entrenched as a development strategy within a broadly
neoliberal worldview’.

• However, it is also important to regard that many researchers point to-
wards a fault in the Mauritian system which is quite similar to that faced
by India- the CSR is focused on activities rather than outcomes and re-
sults [Pil15]. There is a clear need for impact assessments in both the
models (such as suggested in the example of Denmark), though Mauritius
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has made steps towards bettering its model through the formulation of
a guide to aid businesses in understanding the scope of the legislation.
It is worthwhile to note that both countries which pioneer the mandat-
ing of CSR movement have similar issues with the implementation of the
law. [Mau21]

2.3.3 The Standard Set by South Africa

The King Codes in South Africa mandate upon reporting and disclosure of CSR
activities by companies listed on the Johannesburg stock exchange. The four
codes launched till now have been widely hailed as one of the world’s leading
stakeholder-oriented corporate governance frameworks, integrating economic,
social, and environmental concerns. [Kin16]

The case of South Africa is especially worth noting as the business com-
munity had little to no resistance to these set of guidelines, which is in sharp
contrast with the case in India and Mauritius. Daniel Kinderman in his book
cites a key reason for this being the legacy of the Apartheid era which increases
a more equitable and developmental point of view in South African Business,
however, there are still key lessons that can be applied to India’s case.

A primary reason often cited for the success of the adoption of these codes
in South Africa includes the ‘Apply and Explain’ model of the codes. The King
Report IV was released as a revision to the previous 3 reports. A central driving
force was also the attempt to revise the King Report III, in order to make it
more accessible and understandable for private companies and non-profit orga-
nizations. There are similar challenges faced by NGOs and relatively smaller
companies in India with adapting Section 135 to their unique situations. With
India having one NGO for every 400 citizens, there is a considerable gap in
the governance systems, quality of work, and most of all credibility of all these
NGOs. There has been, in fact, the creation of a paradox in India with multiple
NGOs building their capacity in order to receive funds, while the companies
are unable to choose among the NGOs due to the lack of credibility [RK15].
The King Report IV aims to reduce problems related to differences in imple-
mentation by attaching a supplement to the main report for non-profit orga-
nizations, small and medium enterprises, and State-owned entities [KPM17a].
These supplements include best practices and recommendations for achieving
ideal governance outcomes. India should also aim to provide these ‘sector sup-
plements’ with interpretations regarding terms that may not easily translate
into the workings of companies other than the listed giant corporates.

The King IV also makes an active attempt to stay in line with new technolo-
gies, governance structures, and corporate responsibility developments. Princi-
ple 12 of the set of codes states- “The governing body should govern technology
and information in a way that supports the organization setting and achiev-
ing its strategic objectives”. A set of recommendations for the same are also
mentioned. There have been considerable global developments in the field of
CSR with advancements in rating, reporting, and governance. India must also
incorporate a more modern system, either incorporating the support of third
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parties such as the UN Global Compact (as done by Denmark) or following
South Africa’s lead by amending existing provisions through the government’s
own interpretation. India will be suited to following South Africa’s lead by not
changing the fundamental philosophy of the main codes but by adding to it in
terms of ease, interpretation, and development.

It must be noted that India should alter some of these provisions to suit its
system of mandating CSR, as South Africa does not legally compel a company
to carry out CSR activities, with fines and penalties.

A summary of suggestions based on the above analysis is given below in
Figure 4-

Figure 4: CSR reporting requirements in India

3 Conclusion

Section 135 of the Companies Act is proving to be a landmark law and a bridge
between business and society. The act can aid in solving society’s major prob-
lems ranging from environment and health to education and equality. This
is even more crucial in a developing country like India where inequalities are
rampant with the Indian industry becoming richer and the poor being left be-
hind. This paper attempts to outline the basic issues at the core of the law,
and suggest changes based on the implementation of similar policies in other
countries.

The paper discusses the issue at the heart of Section 135 that of the morality
of mandating CSR. The paper uses a review of definitions, experiences of in-
dustrialists, and arguments made as per the development levels of the country.
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Based on this, the paper concludes CSR to be permissible if managed without
disrupting business. Other issues of the section are also discussed with empha-
sis on the problems with the lack of specificity in the language of the policy,
which leads to the measurement of the benefits being vague. Aspects of the
section which promote regional and sectoral inequalities are also discussed with
the use of statistics. Problems with the implementation of the section are dis-
cussed with an aim to discuss the actual on-ground realities. This highlights the
key loopholes of the policy including vague terminologies, inefficient reporting
requirements, and lack of clearly specified governance structures.

The paper moves on to then discuss versions of similar laws enacted in other
countries. The paper analyses briefly the general product of the laws and takes
from the same key aspects which can be reproduced in India. Based on this
methodology, the paper suggests India adopt reporting requirements from Den-
mark, compliance guides for “non-mainstream” (small private companies and
non-governmental organizations) units from South Africa, and equality arrange-
ments from the Mauritian model. A similar approach was followed in the draft-
ing of the Indian Constitution, with aspects taken from other countries.

Through using a methodology of discussing problems based on literature
review and statistics, followed by analyzing possible solutions which have been
tested in other nations, leads to procurement of possible viable effective amend-
ments for Section 135. This research can thus help in increasing the effectiveness
of the law and reducing the gap between its aims and the actual practice of the
same. The research thus adds to the existing pool of literature through the
usage of the above-mentioned novel approach.

Upon the implementation and consideration of these suggestions, corporate
social responsibility can act as an effective tool for aiding the government in
combating social and environmental problems, apart from adding less to the
same. It would be a major step forward in helping business, society, and nature
move together in an increasingly ‘volatile, uncertain, complex, and ambiguous
world’.

Further empirical research can be done on comparing the statistics on the
countries, and those statistics available for Indian companies. This can aid in
identifying patterns and thus providing further recommendations and amend-
ments to Section 135. In addition, there are other countries with similar laws
(a key example being Indonesia) which can be examined under a similar lens
for more conclusions.

References

[20114] Section 135, Companies Act, 2013, 2014.

[Car91] Archie B. Carroll. The pyramid of corporate social responsibility:
Toward the moral management of organizational stakeholders. Busi-
ness Horizons, 1991.

13



[Car09] Archie B. Carroll. A History of Corporate Social Responsibility:
Concepts and Practices. 2009.

[Con13] Confederation of Indian Industry. Handbook on Corporate Social
Responsibility in India. Technical report, 2013.

[Dah08] Alexander Dahlsrud. How corporate social responsibility is defined:
an analysis of 37 definitions. Corporate Social Responsibility and
Environmental Management, 2008.

[Dan10] Danish Business Authority. Corporate Social Responsibility and
Reporting in Denmark. Technical report, 2010.

[EY 20] EY Forensic and Integrity Services. Corporate social responsibility
in India: re-engineering compliance and fraud mitigation strategies.
Technical report, 2020.

[Fed16] Federation of Indian Chambers of Commerce and Industry. Corpo-
rate Social Responsibility Survey. Technical report, 2016.

[Hig19] High Level Committee on Corporate Social Responsibility 2018. re-
port of the High Level Committee on Corporate Social Responsibility
2018. Technical report, 2019.

[JM07] Dima Jamali and Ramez Mirshak. Corporate Social Responsibility
(CSR): Theory and practice in a developing country context. Journal
of Business Ethics, 2007.

[Kin16] Daniel Kinderman. Time for a reality check: Is business willing to
support a smart mix of complementary regulation in private gover-
nance? Policy and Society, 2016.

[KPM17a] KPMG. King IV Summary Guide. Kpmg,, pages 1–38, 2017.

[KPM17b] KPMG. Reporting on corporate social responsibility - Amendments
to section 99a requirements of the Danish Financial statements Act.
Kpmg, 2017.

[KPM18] KPMG. India’s CSR Reporting Survey 2017. Technical report, 2018.

[Mai04] Arun Maira. Remaking India One Country, One Destiny. 2004.

[Mau21] Mauritius Revenue Authority. Guide on Corporate Social Responsi-
bility. Technical Report February, 2021.

[Nat21] National Council of Educational Research Training. Indian Consti-
tution at Work Textbook in Political Science for Class XI. 2021.

[Par09] Parliament of Mauritius. THE FINANCE ( MISCELLANEOUS
PROVISIONS ) ACT 2009, 2009.

14



[Pil15] Renginee Pillay. The Changing Nature of Corporate Social Respon-
sibility. 2015.

[Pra17] Praxis. Status of Corporate Responsibility in India , 2017. Technical
report, 2017.

[Ram18] Dinesh Ramdhony. The Implications of Mandatory Corporate So-
cial Responsibility—A Literature Review Perspective. Theoretical
Economics Letters, 2018.

[RK15] Priya Rajeev and Suresh Kalagnanam. Section 135 of Companies
Act ( 2013 ): Implementation challenges faced by Companies and
NGOs. 2015.

[Ter12] Venelin Terziev. The Role of Business in Society. SSRN Electronic
Journal, 2012.

[TIC21] Greeshma Thadikaran, Indu, and Karthigai Chellaswamy. Corpo-
rate Social Responsibility and Spatial Inequality in India. Turkish
Journal of Computer and Mathematics Education, 2021.

15


	Introduction
	Discussion
	History of CSR
	Problems associated with Section 135
	Lack of a Proper Definition
	The Morality of Mandating CSR
	No Defined Target Group
	Inequalities
	Implementation

	Experiences of Countries with Similar Provisions
	Reporting in Denmark
	The similar case of Mauritius
	The Standard Set by South Africa


	Conclusion

